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‘“ Let’s LIVE For America,” His Plea

PROTECTION

PAUL G. HOFFMAN

President, Studebaker Corporation
See Page 14

PROTECTION NEEDS ORGANIZATION

™ The policeman on his beat is a public servant. He is not there to punish but to protect.
=

fireman in the station house is o public servant. It is also his duty to protect. Behind
the policeman and the fireman are two efficient municipal departments, organized for the
Bole Purpose of protecting the interests of the citizens. We don't have 1o stretch our imagina-
tiong g appreciate the [act that trade associations like N.A.D.A. serve the same purpose
98 policemen and firemen always on duty to protect the interests of the merchants who

' Support them, Eternal vigilance on their behall is the service that automobile dealers receive
'Om their membership in N.A.D.A.
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YOU CAN ALWAYS
SPOT THE LEADER

It's never hard to spot the Leader in any line of business. Leadership and growth
are always marked by the number of important contributions that a company
makes toward the improvement of the industry of which it is a part. In car radio,
Motorola has earned its Leadership through the introduction and development of
every major feature. Each year for eleven straight years Motorola engineers have
brought auto radio performance to a higher peak of perfection. That's why those

who are satisfied with nothing but the finest in car radio insist on Motorola.

3-Dimension VITA-TONE

A revolutionary development in radio engineer-
ing and acoustical design that produces 3 . Di-
mension Tone . . . mew Depth, Brilliance and
Perspective. VITA*TONE is yours with the
new 1941 Motorola which is Custom Made 1o
Exactly FIT and MATCH the 1941 Car You Sell.

GALVIN MFG. CORPORATION
453435 AUGUSTA BLVD.,, CHICAGO,
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PRUGRESS REPORT

Nation's Dealers Contacted
on NA.D.A. Tour

In a series of fifteen meetings covering the western
section of the United States, President Horner and
your manager have had the privilege of contacting
hundreds of automobile dealers and discussing with
them the problems which will confront this industry
as a result of the rearmament and defense program.

~ Attendance at these meetings and the informal
discussions held, have indicated widespread interest
and a desire on the part of dealers to protect their
mmterests through closer co-operation and organized
effort in local, state and national groups, and thereby
fulfill their obligations toward the defense program,

Annual Convention Plans
Under Way

The Convention Program Committee met in New
York, October 15, to discuss plans for the fortheoming
annual convention to be held in Pittsburgh, January
20-23, 1940. Convention headquarters will be at the
William Penn Hotel, which has admirable facilities
to serve the needs of our group. The Convention will
feature the problems and responsibilities of automobile
dealers arising from the defense program and arrange-
ments are now being made for outstanding speakers
to discuss this subject. Wateh for announcements
and plan now to attend this eonvention.

Executive Committee Meeting

The Executive Committee of N.A.D.A. met in
New York, October 13-14. Committees to consider
amendments to the Association By-laws, the Conven-
tion Resolutions Committee and the Nominating Com-
mittee for the election of Officers at the annual meet-
ing were appointed. The committee also discussed
plans to raise funds for the Wage and Hour and Rich-
berg activities, and considered future developments in
these fields,
~_ Membership affiliation with the American Retail
Federation was approved and likewise affiliation with

| AR

the National Council of Private Motor Truck Owners.
It is believed these affiliations will prove beneficial
in furthering automobile dealers’ interests.

N.A.D.A, was successful along with other groups
in securing the inclusion of amendments in the Soldiers
and Sailors Relief Act of 1940, signed by the President
October 17, which, it is believed, will simplify the
handling of time sales transactions involving motor
vehicles of individuals called into military service.

All-Industry Meeting Discusses
Effect of Draft

N.A.D.A. took the initiative in calling a meeting
of the automobile industry in Chicago, November 1st,
to study the effect of the National Defense Program
and the moratorium provisions of the Soldiers’ and
Sailors’ Civil Relief Act of 1940 on installment sales
of automobiles. Invitations were sent to finance com-
panies, dealer association officials, and manufaecturers’
representatives and all responded, making it the first
time that all three divisions of the automobile indus-
try joined in a study of an industry problem.

L. C. Cargile, First Vice-president of N.A.D.A.,
presided at the meeting and stated, “The two con-
siderations for calling this informal meeting, with
representatives of all phases of this industry invited,
were to discuss how business ean be best carried on
as usual in this industry, and to seek to advance
the industry’s splendid beginning in offering full co-
operation to the National Defense Program.”

It was the consensus of opinion that any lag
in used car sales which may have been due to un-
certainties caused by the draft should now be elim-
inated by the publication of the draft numbers.

The meeting urged utmost consideration for the
purchaser called into military service, with the use
of voluntary agreements equitably adjusting the rights
of these purchasers, It was unanimously felt that
dealers and finance companies should exercise leniency
with purchasers in military service.

The dealers were represented by the following
organization officials: N.A.D.A., L. C. Cargile, vice-

(Please turn to Page 12)
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875 OFFICES

TO SERVE YOU

Our 380 members maintain over 875
places of business in 46 states.

These 875 offices provide complete auto-
mobile financing services — wholesale
and retail — to dealers thruout the U. S.

Anything less than a complete service is
inadequate and destructive to the best
interests of dealers.

Our members — all independent finance
companies — prosper only when they can
serve and satisfy you and your customers.

Why not get better acquainted with the
independent finance men in your locality?
Your success is their success. Your prob-
lems are their problems also.

AMERICAN FINANCE CONFERENCE

NATIONALTRADE ASSN. FOR DISCOUNT COMPANIES
160 NORTH LA SALLE STREET CHICAGO, ILLINOIS

Standard Terms

We recommend the following instalment credit terms
on sales of passenger automobiles and light com-
mercial vehicles for the territory east of the Rocky
Mountains.

NEW CARS

Minimum down ent
33-1/3% of the cash de-
livered price, including
accessories and equip-
ment.

Balance payable in the
shortest possible time
not exceeding 18 equal not exceeding 18 equal
monthly instalments. monthly instalments.

OLDER MODELS

Minimum down payment 33-1/3% of the cash sell-
ing price.

Balance payable in the shortest possible time not
exceeding 12 equal monthly instalments.

NATIONAL ASSOCIATION OF
SALES HHAH(E COMPANIES

203 NORTH WABASH AVE.

Current models and two
years' previous models
— Minimum down pay-
ment 33-1/3% of the cash
selling price.

Balance payable in the
shortest possible time

CHICAGO, ILLINOIS

November 1940

TAXES FOR
1940

A message to Dealers, Auditors,
and Accounting Men

WO new Federal tax laws have been passed in

1940, These are known as the '‘Revenue Act of

1940’ and the ‘‘Second Revenue Aet of 1940,
jach is designed as part of the defense program of
the United States, and each has specific provisions for
the purpose in mind.

These new Revenue Aets of 1940 are not com-
plete new acts in themselves, for they gain their
purpose by amending previous laws. Rates and ex-
emptions have been changed. Effective dates of all
kinds of taxes do not coincide which necessitates
different returns at various dates during the year.

The tax laws affect the dealership as a corpora-
tion or partnership, and the individual as stockholder
or owner; also the employees. Therefore, it is im-
portant that all automobile dealers and their account-
ing men become informed regarding the new laws.
It 1s a duty that you owe your country to obey the
law, and a duty you owe yourself to not make errors
or overpay the tax. The courts have held that it
is a crime to evade the tax but there is no erime
if one understands the law and avoids paying more
than the law requires.

Following is a summary of the different types

of taxes showing effective dates and dates returns
are required :

Effective Date
and Rate

19410

Type of Tax Return Due

| 15th of third month
' after close of tax:
| able year

1. Normal Tax on
Individuals

January 1,
Rate — 49

[ &)

. Burtax on Indi-
viduals

3. Defense Tax on
Individuals for
five vears

4, Normal Tax on
Corporations

Capital Stoek
Tax on Corpora-
tions

=N

6. ni‘-c'lﬂrﬂﬂ Value
Excess Profits
Tax on Corpora-
tions

. Exeess Profits
Tax on Corpora-
tions (Second
Revenue Aet of
1940)

=l

Mitto—Consult Suar.
tax Tables for Rates

Ditto
Normal Tax added

Ditto — Rate varies
with ineome

June 30th of each
vear., Rate — $1,10
for each &1,000 of
idjusted declared
value

Each income-tax
taxable vear ending
after June 30, 1940,
July 1,

and before \
1945. Rate — BSee
Regulations, and in-
clude Defense Tax
Taxable vears be-
ginning afier De.
cember 31, 1939,
Rate — See Reguln-
tions

Ditto

-Rate, 109 of | Ditto

Ditto

Jul;,- Jlat of each

YOoar

15th of third mnnth

after elose of in
come - tax taxable
year

15th of third month
after elose of in
come -tax  taxable
year

(Please turn to Page 18)




GUESSWORK COSTS DOUGH!

Play safe with

McQUAY-NORRIS
ALTINIZED

cngineeed Sel

PISTON RINGS

T HERE’S no guesswork with these
rings because each Engineered Set
is specifically designed to do the job

right in one make and model of car

: . . the right ring for the right groove
4 LT I N I z E D of the right piston. That’s why repair-
W &[ men everywhere again this year are
PIST GS increasing profits and sales and mak-
~‘ ON RIN '

WiTH

ing satisfied customers with this pop-

ular McQuay-Norris product. And
Engineered Set Piston Rings are the
only rings that are Altinized to assure
minimum wear and long life. Blue-
print instructions for precision-
installation come with each Set.

A NEW SALES OPPORTUNITY
For the First Time!

THE 3 MOST VITAL PARTS IN THE
CONTROL OF OIL...] PACKAGE...

B,
wos 1 STOCK NUMBER . . . LOWER PRICES .
~ ( MQUAY . Efﬁu“' G »
A HUHHIS iy .n nnuu, .
4o " . A D BT i,

1 ALTINIZED Sngineeized Sel PISTON RINGS

2 SPECIAL UNDERSIZE, TRIPLE ALTINIZED CON ROD BEARINGS
3 ENGINEERED PISTON EXPANDERS

: .ﬁ.UTﬂ -
“" PARTS ;
E.;- -.. - '.i Aoy e .:

x-
Foa CARS « THUCK
184

Forusein Fordsand
Plymouths where
the erankshafts
have not been re-

McQUAY-NORRIS MANUFACTURING (0. g
St. Louis, Mo.





























































