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No westerns. No mysteries. No epics.

But our film program gets the highest

rating in television.

Not from Nielsen or Arbitron. But from the hun-
dreds of companies and television stations all over
the country who enjoy the benefits of our spon-
sored film distribution program.

Last year, 289 companies who wanted to reach
millions of viewers turned their films over to Mod-
ern TV. And we booked them to 788 television
stations 1n the U.S." that broadcast informative
free hlms to supplement their regular commercial
programming.

Result: at year’s end, our clients’ films had been
seen on television 54,732 times.

To attract such tremendous viewer interest,
these stations need a broad range of subjects —
sports, travel, science, home economics, and agri-
culture, to name just a few. They also need films
in a variety of lengths — everything from a one-

minute shortie to a half-hour series — to fill open-
ings in their program schedules,

And they know that Modern TV's incompar-
able service more than meets their needs.

Modern offers them the largest and best selec-
tion of sponsored films available.

We maintain a network of six U.S. TV libraries
in major cities to provide fast, personalized service.

Because the needs of stations vary widely, a full-
time Modern staff of regional field representatives
calls on them regularly to ask about special free
film requirements.

And to stimulate film usage all year long,
Modern sends out a steady stream of catalogs, bro-
chures, film lists, and special mailers.

Does all this sound like your kind of program?
Give us a call. We'll put your favorite film on TV.

*Canadian distnnbulion also available.

MODERN TALKING PICTURE SERVICE, INC,
1212 Avenue of the Americas, New York. N.Y. 10036

Modern is the world's largest distributor of sponsored Glms to Community Groups, Schools, Television, and Theaters, serving sponsors through 34 U.S. and Canadian film libraries.




Sure, you've got
some great sales films.

But how do you get
your salesmen

to show em?

Sales films really sell. But who likes to use 'em? No one. Not with all the complicated,
heavy equipment you have to cart around. That's why the Technicolor 1000 car-
tridge-loading Super 8 movie projector makes a big hit with salesmen. It's 19
bs. light. Just snap in the sound film loop cartridge (with up to 29 minutes /4

of film) push the “go” button and the show is on. No threading, no rewind- /M
ing. Why don't you look into converting your current sales films to Super /

8 sound film loops. It's surprisingly inexpensive. Just contact 4

Technicolor. We'll help you put your films on the road! s
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The Earth, as seen from the Apollo § circling the Moon, is one of the highly
moving sequences from “Apollo 8—Go for TLI,” produced under NASA contract
by Houston’s A-V Corporation. For the complete story of A-V's production for
NASA, turn to page 17. Photos by Don Uhrbrock and NASA.
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= 60,000 square feet of well planned work space ® Finest modern equipment

® Highly skilled, experienced personnel ® Two high-speed Ektachrome developing
machines m One for immediate processing of your Ektachrome commercial ECO

® One for immediate processing of your Ektachrome MS or EF and Ektachrome
prints ® Same day service on Ektachrome original with edge-numbered
Ektachrome daily print.

OTHER LABORATORY SERVIGES

m negative-positive color printing & processing
m Kodachrome printing & processing

m black & white printing & processing

m reversal printing & processing

= edge numbering m fades and dissolves

= optical masters » reduction printing

m sound striping = film treatment

m color additive printing

oTUDI0 SERVIGES

® sound transfer to upncal film—16 & 35 mm
(from any medium) = voice recording studios

® re-recording m sound mixing theater

m preview theater m sound and picture interlocks
= music and effects libraries m editorial services
= conforming = editorial rooms for rent

“Color-Correct’'® js our exclusive trademark
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Photographed at the Winter Olympics, 1968 — by Cinepress, Grenoble. France
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[ you can take it, so can Arriflex-

ARRIFLEX

RPORATION OF AMERICA

NEW YORK = CALIFORNIA
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